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AgendaAgenda

• Understanding the AudienceUnderstanding the Audience

• Evolution of Websites

• Video and Brochures

Li k dI• LinkedIn

• Twitter

• Other Forms of Social Media
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• Questions and Comments
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HLS STUDENT SURVEY RESULTS
What’s most important to students when deciding where to work?
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Work Experiencep

Quality of Life
Prestige

Word of Mouth
SalarySalary

Training Programs
Billable Hours

Benefits
MentorshipMentorship

Pro Bono
Diversity

Women's Initiatives
Alt W k A t
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Alt. Work Arrangements



HLS STUDENT SURVEY RESULTS
What kinds of content are most useful to students?
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1‐on‐1 / Office‐Specific

1‐on‐1 / Firm

Text / Office‐Specific

Text / Firm
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HLS STUDENT SURVEY RESULTS
How much time do students spend on social media each week?
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McKinsey, circa 2001McKinsey, circa 2001
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McKinsey, circa 2004McKinsey, circa 2004
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McKinsey, circa 2008McKinsey, circa 2008
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McKinsey, 2011 to nowMcKinsey, 2011 to now
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McKinsey, 2011 to nowMcKinsey, 2011 to now
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Websites – TrendsWebsites  Trends
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Websites – TrendsWebsites  Trends
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Websites – TrendsWebsites  Trends
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Websites – TrendsWebsites  Trends
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Websites – TrendsWebsites  Trends
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Websites – TrendsWebsites  Trends
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Websites – TrendsWebsites  Trends
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Websites – TrendsWebsites  Trends
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1. Professional.1. Professional.

2. Optimize.2. Optimize.

3. Promote.3. Promote.

4. Host.4. Host.

5. Batch.5. Batch.
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VIDEOVIDEO 
ANALYTICS
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Brochures? In 2013?Brochures? In 2013?

Print is not 
dead!dead!

Snapshot 
of Creativity 

is key institutionis key
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Brochures in 2013Brochures in 2013

Connect them with other collateral

Website Social 
Media

LinkedIn Twitter Facebook Video
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Brochures in 2013Brochures in 2013

• Repurpose ≠ RegurgitateRepurpose ≠ Regurgitate

• Work with BD, Marketing Department

• Involve Professional Development Team

P d f i ll• Produce professionally

• Small Decision Partyy
– The smaller, the better, the faster, the cleaner the process
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LinkedIn ‐ IntroductionLinkedIn  Introduction

• Mid‐sized firm with limited resourcesMid sized firm with limited resources

• Partnered with Marketing for content

• Started posting available jobs

I i t ffi h d i ht• Increase in traffic happened right away
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Sample Job PostingSample Job Posting
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Job Postings AnalyticsJob Postings Analytics
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Effect on Overall Site TrafficEffect on Overall Site Traffic
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Effect on Member InterestEffect on Member Interest
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Status UpdatesStatus Updates

• Similar to a Facebook status update or tweetSimilar to a Facebook status update or tweet

• Highlight Firm news and events
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Status Update ExamplesStatus Update Examples
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Other Status Update Suggestions

• Firm Sponsorship of • Summer Program

Other Status Update Suggestions

Firm Sponsorship of 
Industry Events

Summer Program 
News

h l• Recruiting Events

• Community Service

• OCI Schedule

• Announcement of y

• Recognition of New 
P t C l

New Hires

Partners, Counsel
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Leverage Your Existing ResourcesLeverage Your Existing Resources
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Additional Content Possibilities

• Recruiting Videos • Alumni Program

Additional Content Possibilities

Recruiting Videos

• Featured Employees

Alumni Program 
Connection

k• Connect to LinkedIn 
Groups (new!)
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Follower InsightsFollower Insights

• SenioritySeniority

• Industry

• Function

R i• Region

• Company Sizep y

• Employee/Non‐Employee
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Sample Follower Insight ChartsSample Follower Insight Charts
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Additional Page InsightsAdditional Page Insights
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LinkedIn ‐ SummaryLinkedIn  Summary

• Don’t be intimidatedDon t be intimidated

• Job postings  = simple way to increase traffic

• Status updates = easy and effective

U Li k dI t d i t ffi t fi b it• Use LinkedIn to drive traffic to firm website

• LinkedIn‐specific content not neededp
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Twitter – What to TweetTwitter  What to Tweet

• Firm NewsFirm News

• Attorney News

• Market Happening

Oth• Other
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When to TweetWhen to Tweet

• When is rush hour?When is rush hour? 

• When are the roads clear?

• How to tell (can you tell?)

A k ( ) PR Fi !• Ask (your) PR Firm!
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Measuring TweetsMeasuring Tweets

• Who’s following?Who s following?

• Is it important to know?

• What should you measure?

Tools for measuring– Tools for measuring

– Take‐aways
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Other MediaOther Media

• Mobile AppsMobile Apps

• Text‐to‐shortcode
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Come Together (right now)Come Together (right now)

• Relate all Social MediaRelate all Social Media

– Consistent Message

– Drive, Maintain Interest

– Create good User ExperienceCreate good User Experience
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Contact InformationContact Information

• Traci Feit Love • Michael NguyenTraci Feit Love
– Mobile (617) 899‐9583

– traci@lexnetwork.com

Michael Nguyen
– mnguyen@winston.com

– www.linkedin.com/in/michaelknguyen/

– www.linkedin.com/in/tracilove/

• Katie Smith
• Kim Yagelski

– Yagelski@mbhb.com

– ksmith@chapman.com

– www.linkedin.com/in/kmsmith1982

g @

– www.linkedin.com/pub/kim‐
yagelski/7/4ab/577
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